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Nation’s advocates propose wireless consumer protections

Silver Spring, MD – November 24, 2004 – An organization of the nation’s consumer utility advocates believes that over 160 million wireless customers need to be protected from unscrupulous advertising, poor service and anticompetitive practices. 

The National Association of State Utility Consumer Advocates (NASUCA) unanimously passed a resolution earlier this month at its annual meeting in Nashville, Tennessee, calling for state and federal action to adopt and enforce service quality and consumer protection standards for wireless companies.

“Many consumers simply do not understand enough about their wireless service plan, fees and coverage areas before they sign up for service and receive their first monthly bill. They need this information up front to make educated decisions in this competitive market,” said John R. Perkins, President of the NASUCA and the consumer advocate for the state of Iowa.

NASUCA believes that a voluntary agreement signed by three wireless companies – Cingular, Sprint PCS and Verizon Wireless – and 32 Attorneys General should serve as a template for enforceable rules throughout the industry. 

“The voluntary agreement is a significant first step that should be used to develop safeguards that protect customers of all wireless companies in every state,” Perkins said.   

The agreement, signed in July, settled a multistate investigation into misleading advertisements and the unclear disclosure of service agreement terms and coverage areas. It outlines service quality and consumer protection standards. 

NASUCA believes that the important areas that should be applied to all wireless companies and made mandatory include:

· Clear and uniform disclosure of all rates and charges at the point where a consumer is purchasing a service plan. Customers need to know up front about any activation, airtime, roaming, long-distance and early termination fees.

- MORE -

· Providing customers with the full terms and conditions of service. This information should include equipment return, cancellation and replacement

policies, contract extension guidelines and a method for agreeing or declining inclusion in directory assistance listings.

· Itemized billing to clearly separate company-imposed charges from those fees and taxes mandated or authorized by a federal, state or local government. Customers need the ability to make educated decisions, including knowing which fees are comparable.  

· Distribution of accurate calling area maps and disclosure of coverage gaps.
· Details of how emergency 9-1-1 services are accessed, including variations from customers’ expectations from traditional home telephone service.
About NASUCA

The National Association of State Utility Consumer Advocates (NASUCA) is an association of 42 advocate offices. Members are designated by laws of their respective states to represent the interests of utility consumers before state and federal regulators and in the courts.
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